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MIX « MINGLE - MAKE BUSINESS CONTACTS
Entrepreneurs - Business & Sales Professionals

Join the Phoenix Business Journal to mix, mingle and network
with other Valley business professionals.

TUESDAY, MARCH 23"
5:30 - 7:30 P.M.

CONVENIENT LOCATION - JUST OFF THE I-10 AT BASELINE RD.
Arizona Grand Resort
8000 South Arizona Grand Parkway
Phoenix, AZ 85044

The Arizona Grand Resort is located at the base of the spectacular South
Mountain Preserve and boasts 640 residential-style suites and 100 luxury Villas
accommodations. The AAA Four Diamond rated property recently completed a

$52-million redesign to enhance the property including all guest suites, main lobby,
spa, golf course, and restaurants. Arizona Grand Resort offers the 7-acre Oasis Water
Park, an award-winning 18-hole golf course and 117,000 square feet of meeting and
function space, including a 20,000 square-foot exhibit pavilion.

VISIT WITH THE PHOENIX BUSINESS JOURNAL'S PUBLISHER, DON HENNINGER,
MANAGING EDITOR, RANDI WEINSTEIN AND ADVERTISING DIRECTOR, MIKE MALL.

Event Partners:

BiiSiness
Journal

Advance Tickets: $25*

ARIZONA GRAND Besure to bring plenty of business cards!
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Reserve your space online at
http://events.bizjournals.com/19121

Online registration closes on March 19
* Tickets available at the door for $30

Timeisofthe
Essence.

Thinking about a change, the time is now.
After 40 years of outstanding service to the Phoenix
marketplace, Grubb & Ellis is pleased to announce the re-
opening of a full-service, corporate-owned office in Phoenix.
Our professionals are selected based on the highest levels of
specialization, skill, proven expertise and professionalism. We

and our clients expect nothing less.

Aggressive Compensation Schedule « Broker-Centric Company « Strong Brand Identity

To learn more, contact: \

Pete Bolton | pete.bolton@grubb-ellis.com

Investment Management - Transaction Services « Management & Consulting
www.grubb-ellis.com

GRUBB & ELLIS

From Insight to Results

4 A CEO of title company finds

strong footing in new places

BY SEBASTIEN BAUGE
sbauge@bizjournals.com

Frank Busch III started
his title insurance com-
pany in 2006 with no di-
rect experience. Today;,
Thomas Title and Escrow
has survived the worst of the
housing crisis by focusing on
commercial title work.

Busch started dealing with title
companies while providing corporate
counsel to First National Bank of Arizona.
He had wanted to move into business after
law, but he didn’t expect his next career to
be title insurance.

“I had zero experience in the industry.
I didn’t know who the players were or
how it worked,” he said. “I was young and
dumb.”

Busch likened the transition to becom-
ing a fast food restaurant manager after
having been only a customer. He said he
was familiar with the operations, but
he wasn’t “gonna jump in and flip the
burgers.”

What Busch did know was how to get the
company going.

“The people who knew how to do this
work existed already. My job was to go find
these people and bring them together un-
der the same roof,” he said.

The fledgling title company took a hit
along with the rest of the economy in 2007.
Busch believes Thomas Title survived be-
cause of an unwillingness to quit.

“We were just really scrappy,” he said.
“We hustled for deals, and we went after
the right ones.”

Busch also adapted to the depressed mar-
ketby cementingthe agency’sfocuson com-
mercial real estate and foreclosure-related
work. He said many title companies focus-
ing almost exclusively on the commercial
side weren’t able to survive.

“We took an old process, and we innovat-

INNOVATOR
Frank Busch [l

TITLE: President and CEO
COMPANY: Thomas Title and Escrow
AGE: 35
YEARS ON THE JOB: 4
EDUCATION: Bachelor's
degree in business
administration, University
of Arizona; Juris Doctorate,
Hastings College of Law
BEST PARTS OF JOB: Strategic business
development and landing big clients
HARDEST PART OF JOB: Managing people

ed. We mixed some things up,” he said.

Last year was the company’s best to date,
Busch said. Revenue grew by 50 percent
and profits doubled, though he would not
disclose specific figures. Thomas Title also
more than doubled its employee base, from
six in 2008 to 13 by the end of last year.

Outside hisjob, Busch adherestoastrict
workout regimen under Scottsdale-based
Baumans Xtreme Training. The program’s
founder, Andy Bauman, was featured in
Sports Illustrated for training the Phoenix
Suns Gorilla. Busch’s workout is a non-
stop hour of exercise in a room kept at 100
degrees.

Busch also is active
in the community. He
has served on the
executive council of
Boys & Girls Clubs of
Metropolitan Phoenix
for the past three years.
Inaddition, heisinvolved
with HomeBase Youth
Services and is a
member of the
board of gov-
ernors of the
Hastings Col-
lege of Law at
the University
of California.

Pump It Up owners looking for

sites, franchisees in New Mexico

BY MEGAN KAMERICK
mkamerick@bizjournals.com

Pump It Up, based in Tempe, is seeking
franchisees for its first locations in New
Mexico.

The concept is geared toward children’s
parties, but the company also handles
corporate team-building events and busi-
ness meetings.

The company looks for industrial or flex
space of about 10,000 square feet, which it
fills with huge inflatable slides and other
structures. It’s a turn-key operation for
children’s parties, with the owners provid-
inga “party menu” that parents can use to
choose food, decorations and activities.

Pump It Up also trains its franchisees on
offering corporate team-building activi-
ties, according to Sean Bock, vice president

of franchise development and real estate.

Tregaron Capital Co., a private equity
firm, purchased the company in 2007 and
bundled it with a similar concept called
BounceU. The company has 165 Pump It
Uplocations and plans to add 10 to 12 more
this year in markets including Albuquer-
que, Boston, Miami and Orlando, Fla.

Bock said the company believes the re-
cession presents a chance to find lower-
cost space with some tenant improvement
allowances.

The buy-in for franchisees ranges from
$350,000 to $600,000, Bock said. There is
some potential for the cost to be lower be-
cause of the weak commercial real estate
market these days, he added.

Megan Kamerick is a staff writer with the New Mexico
Business Weekly, a sister publication.





